
2015: The Year of Success for Captain 
Train 
Amidst full expansion, the company has established itself as a 
strong actor in the business of selling train tickets and has 
positioned itself as a symbol of success for the French Tech 
industry.

Captain Train, specialising in the online sale of European train tickets, presents a 
balance sheet for 2015 that adequately reflects the good health of the young 
company. It celebrates a volume of 72 million euros, more than double that of 
2014, and 52 employees, which represents a 200% increase compared to 2013. It 
also plans to continue increasing and aims to double its workforce in 2016. 
“Captain Train provides an additional sales force for rail operators in Europe”, says 
Jean-Daniel Guyot, CEO of Captain Train. “By providing access to a greater number 
of offers and at better prices, we’re facilitating access to train tickets across Europe 
and across the world. Our strategy is working and we intend to continue on this 
track”.

Commercial Success

Captain Train primarily owes its success to its community. By the end of 2015, the 
service had more than 1.3 million registered users, compared to just over 500,000 
in the previous year. They have shown their loyal customers ongoing support, 
which is available in 5 different languages, through more than 30,0000 interactions 
(+150%), almost 80 per day, with an average response time of 45 minutes. 

A change in buying habits has also been observed. Out of an average of 5,000 
tickets sold per day, mobile apps now represent 30% of sales (20% on iOS and 10% 
on Android) compared to 21% in the previous year. 

Expansion within Europe 

Captain Train features offers from 13 rail operators and now covers 19 European 
countries. The most recent partnership was signed with the German carrier HKX, 
allowing Captain Train to cover the German rail network entirely. To accompany 
the increasing European expansion, the company has also internationalised its 
name: Capitaine Train has become Captain Train.

Institutional recognition

The company has begun to be seen as a serious player in its respective market, 
which also symbolises the rise of the French tech industry. As an example, the CEO 
Jean-Daniel Guyot was invited to participate in the French-German Digital 
Conference (Conférence numérique franco-allemande) chaired by François 
Hollande and Angela Merkel last October at the Elysée Palace. The company also 
won the 2015 Franco-Allemand Economy prize in the Startup category, which was 
awarded by the French-German Chamber of Commerce and Industry. And to finish 
off the year on a heart-warming note, the Captain Train app was selected by 
Google to be included in its ranking of the most popular applications in 2015. A few 
days later, its iOS counterparts were selected for the iPhone, iPad and Apple Watch 
categories in the App Store.
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Outlook for 2016

In 2016, Captain Train will continue its momentum and is planning on expanding 
further to cover more destinations. “Our will is to facilitate train travel in Europe”, 
says Jean-Daniel Guyot. “We’re counting on increasing our international expansion 
and to capitalise on our expertise to continue to offer a high quality solution to all of 
our clients and our partners”. 

About Captain Train

Captain Train offers a simple and efficient booking platform, through its website 
and apps (iOS and Android), to purchase train tickets at the best price. 
Combining the offers of a large variety of rail operators, Captain Train provides 
access to attractive offers and tickets, and already covers 19 European countries. 
The company is headed by Jean-Daniel Guyot, founder and CEO, and Daniel 
Beutler, CEO. With over 1.3 million registered users, Captain Train sells around 
5000 tickets per day.
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